
From Book to Bookseller 
By:  Penny C. Sansevieri 

www.amarketingexpert.com 
 
Contents  
Acknowledgements  
Disclaimer 
Foreword by Dan Poynter 
Introduction 
 
 Section I Introduction to Marketing  
 

Chapter 1  Becoming A Marketing Guru 
Chapter 2 Different Ways to Market Your Book 
Chapter 3 Creating Your Unique Marketing Campaign 
Chapter 4  Seven Secrets to Writing a Book that Sells 
Chapter 5  Who’s Your Market 
Chapter 6  Smart Budgeting 
Chapter 7  Winning The Name Game 
Chapter 8  Writer’s Conferences 
Chapter 9  Your Publication Date  
Chapter 10  Know Your Category  

 
 Section II Creating an Exceptional Press Kit 
 

Chapter 11 Becoming an Expert 
Chapter 12 Media Kits  
Chapter 13  Interview Questions 
Chapter 14 Tip Sheets 
Chapter 15 Author Bio; It’s all about you  
Chapter 16 Press Release Savvy  
Chapter 17 Expert Sheets 
Chapter 18 Postcards  
  Story of a Bestseller; The Power of a Postcard 

 
Section III Book Reviews 



 
Chapter 20  Let’s Review  
  Timing Is Everything  
  Library Reviews 
  Pre-Publication Date Reviewers 
  Post-Publication Date Reviewers 
  Online Review Sites 
  Review Packets 
Chapter 21 Niche Reviews  
  More Directories and Alternative Review Sources  
  Mock Reviews 
  Following Up  
  A Final Word on Reviews  

 
Section IV: Outside the Book Marketing Strategies  
 
Chapter 22 Thinking Outside the Bookstore Box 
Chapter 23 Book Clubs 

Alternative Book Clubs 
Local Book Clubs 

Chapter 24 Courting Special Sales 
Chapter 25 Getting Into Catalogs 

Online Catalog Directories 
  Major Catalog Companies 
Chapter 26 Celebrity Endorsements 
Chapter 27  Spin-off Products: Creating More Sales Options for Your Book 

 
 Section V:  The Media 
  

Chapter 28 Cracking The Code  
Chapter 29 Pitching Your Story Idea  
  Timing Your Pitch 
  Following Up 
  Your Pitching Script  
  Happy Holidays; Leveraging the Holidays to Your Advantage 
Chapter 30 Crafting Your Elevator Pitch  



Chapter 31 C–Span  
Book TV  

  Booknotes  
Chapter 32 The Morning Shows  
  The Art of the Morning Show Pitch  
  The Today Show 
  Good Morning America 
  CBS The Early Show 
  Do’s and Don’ts for Pitching the Morning Shows  
Chapter 33 Getting On Oprah  
Chapter 34 Contacting The Associated Press  
Chapter 35 Radio, Reaching For The Masses  
  Tips for a Successful Radio Interview  
  Make Every Interview Count  
  How to Get on Radio…Tomorrow  
Chapter 36 National Public Radio 

 
Section VI: Buzz, Bragging Rights, Book Signings, and More  
 
Chapter 37 Speak Up 
Chapter 38 Building the Buzz 
Chapter 39 Bragging Rights  
Chapter 40 Book Signings  
  The Buddy System  
  No Sitting On The Job  
  See What The Competition Is Doing  
  Be Unique  
  Stuff To Do Before Your Book Signing  
  Things To Bring To Your Book Signing  
  During Your Signing  
  What To Do After Your Signing  
  A Few Final Notes on Book Signings 
Chapter 41 Book Tours 
  Timing is Everything 

 
Section VII: Internet Marketing 



 
Chapter 42  Internet Marketing 
  Marketing with Electronic Mini-Courses 
  Permission Marketing 
  To Blog or Not to Blog 
Chapter 43 Web Sites  

   Listing Your Site 
   Popular Search Engines  
   A Final Note on Site Submissions 
   Things No Good Web Site Can Be Without 
    Tips for a Great Web Site 

Chapter 44 Ezines 
Chapter 45 Marketing with Articles 
Chapter 46 Cultivating Your Relationship With Amazon 
  The Secrets to Their Ranking System 

 
Section VIII: A Few Final Marketing Strategies 
 
Chapter 47 The Credibility Factor 
Chapter 48 One Minute Marketing 
Chapter 49 A Marketing Timeline 
Chapter 50 A World Of Thanks  
Chapter 51 A Few Final Words  

 
Section IX: Resource Guide  
Books 
Helpful Web Sites 
Author Event Promotion 
Writing & Publishing Organizations 
Online Newsletters & E-mail Newsgroups 
Publicity, Resources & Promotion 
Media, Media, Media 
News Sites 
Publishing Info, Trends, and Updates 
Research, Statistical, and Legalese Related Sites 

 



Afterword 
Index   
 


